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COMPANY PROFILE

Ace Tours began its long journey to success as a small family run
neighbourhood business. By making sure that none of our clients left us
feeling disappointed or dissatisfied with our service, we managed to become
the market leader in the Travel Industry. Our circle of satisfied customers
proves that we are hard to beat. We customise your travel plans as per your
requirement and put an end to all your hassles and even leave you smiling
when you see the size of the bill. We serve you at the prices you can afford.
Ace Tours believes in its Punch Line “SEE THE WORLD WITH OUR EYES".
It believes in luxury while travelling, it focuses on consistent improvement
in the quality standards. We provide all the services under one roof. Ace
Tours aims at being a leader and not a follower in the travel industry and
all the industries that we excel. There has been a remarkable growth in the
company from the date of its incorporation. Ace Tours has grown from its
modest footprints to its present position due to total commitment to
“Customer Satisfaction”. And we have created an unparalleled connection
with people around the world. The accomplishments of the directors as a
global leader in travel industry has established us as one of the most
respected and admired public figures today. We follow the guiding
principles of the renowned companies who believe in "Bringing the best to
everyone we touch". By "The best", we mean the best products & services,
the best people and the best ideas. These three pillars have been the
hallmarks of our Company since 13th April 1996 founded by Mr. Raju
Choksi and Mr. Bharat Choksi and they remain the foundation upon which
we continue to build our success today. We use our pioneering spirit to
responsibly deliver services to the world and strictly follow on the
extraordinary statement remarked by Philip Kotler a renowned strategists
and marketing specialists that “For no ignorance is as great or nearly as
dangerous as is precision imposed on misunderstanding or
misapprehension.” It has been adopted by us as one of strategic objective
to measure our credibility. We are a global family with a proud heritage
passionately committed to providing personal mobility for people around
the world. On rendering us a chance we will “define your whole world in

a better way”.



PUNCHLINE
“See the world with our eyes”

VISION
Avail our presence, wherever you travel and relish your perception about
the world in an extraordinary way.

MISSION

We strive to reflect comfort, luxury, & the highest ethical standards in our
relationships with customers, employees, shareholders and all the people
we touch. We also aim to provide customers with more than expected
results and value their money with 'No compromises in the quality
standards’. We aim to be acknowledged as global leader not only in travel
industry but also in hospitality, aviation and other industries we excel, at
competitive prices and with consistent customer service.
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GOALS
We don't want to predict the future but create it!!!
We aspire to be the best in the eyes of our customers, employees,
shareholders and all the people we touch.

OBJECTIVES
Customer Service - We know the fact that customer abandons you in
drove because of poor customer service. And that is why it's imperative
that we don't drop the ball when it comes to customer service & secondly
we want to make sure that there are friendly, informed staffs available
always to help them.




Affordable Price - We offer such affordable price for all our products and
service that it always becomes pretty much a mute point for our clients.

Consistent Improvement in Services - It has become a little more
challenging to maintain and manage our customer service because it has
become spread across a number of platforms; but consistency across all
of these platforms is the key to success.

Call Centre 24 X 7 Availability - Everything must be aligned with the
project or service you're promising to your customers. We can't allow
there to be different standards at one point of contact versus others.
Whether it is our employees, outsourcing partners Internet, call centres
or direct contact, they all must consistently line up with the company
promises and values. Communication and vigilance at all the contact
points is the key to managing this effectively and producing the
consistent results that customers appreciate and become loyal to.

MILESTONES

Success is something that has come from the past and has a power of its
own today based upon that former impetus and push, it gives us from its
beginning. We are able and always willing to uproot ourselves from our
past successes in order to bring ourselves to more success. The process

isn't easy, but it is definitely necessary.
The winner's edge is not in a gifted birth, a high IQ, or in talent. The winner's edge is all
in the attitude, not aptitude. Attitude is the criterion for success.”
2008 - Expanded with 7 Branches & 12 Franchise in India & with 1 Int. Branch
2007 - Expanding Globally With Branch in UK - London
2006 - Expanded with 7 Branches & 4 Franchises
2005 - |Initiated 3rd Branch - Mumbai
2004 - Initiated 1st Franchise - Baroda
2003 - Initiated 2nd Branch - A’'bad

2001 - Initiated Surat Branch

1996 - Established



BRANCHES
INDIA BRANCHES

© Surat - Corporate & Head Difice

INTERNATIONAL BRANCH
@ UK - London

INDIA FRANCHISEE
@ Anand
© Amritsar
@ Bardoli
© Baroda
© Mumbai -Kandivali
© Delhi - South
O Indore
@ Jaina
© Navsari
© Pune
© Raipur
® Vapi
INDIA PSA
O Junagadh
© Tadkeshwar
© Delhi - East




FUTURE PLANS

“Embark a remarkable imprint & leave an immediate impact of our
presence all over the world by expanding our network into versatile
industry.”

Tourism Industry

a.Adventure Tourism

b.Medical Tourism

c.Expansion of Branch Network

Aviation Industry
a.Regional Airlines
b.Non-Schedule Flights
c.Charter Flights

Hospitality Industry
a.Business Hotels
b.Resorts

c.Time Share Vacation

Joining Hands {Mergers, Acquisition & Amalgamation} with esteemed
companies all over the world.

Certification of the Company with ISO Standard for Quality Services.









